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The challenge… 

 Balancing quality of students’ learning and efficiency of
lecturer’s time-use

 Context:
 Globalization Processes course, Master students (BSS/HUM)
 Large classroom (120+ students)
 Goal:
 Course objectives: ability to understand, analyze and discuss a business or

consumer culture-related subject in light of globalization theories
 Blended learning goal: increasing students’ ability for critical and analytical

writing
 Challenge: how to provide extensive and recurrent feedback to 120+

students?
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Description of course activities 
​Combining online peer learning with face-to-face workshops: 

​Part 1 – Subject approval:  
 Online submission of students’ self-chosen subject for the examination paper
 Blackboard blog visible to all students.
 Enables students to gather inspiration from their peers’ ideas and to learn from the

feedback given to each

​Part 2 – Online peer feedback: 
 In groups of 3-4 students: peer discussion of a 500-word summary/abstract of the

examination paper
 Blackboard online wiki page
 On the basis of the feedback, each student submits a reworked summary of their paper to

the teacher via SDU assignment

​Part 3 – face-to-face workshops: 
 The students who participated in part 2 attend workshops with maximum 20 students
 Additional guidance for the writing of the examination paper
 Feedback from the lecturer and other students
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NB: In class, I take some minutes to explain 
and provide examples of how students can 
rework their subjects/research questions on 
the basis of my feedback
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NB: In class, I provide instructions 
and examples about good feedback, 
in order to ensure that the peer 
feedback is relevant and useful. 
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Evaluation of the course design 

 Students’ evaluation:
 Increased independent learning and self-confidence in self-evaluation
 Quality of online peer feedback dependent on each student’s involvement

​Even if it was a lot of work to do beforehand, I ended up appreciating a lot the peer-
to-peer interaction, which I performed in my unit of collaboration not online, but 
offline, discussing our ideas (Student evaluation Spring 2014) 
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Evaluation of the course design 

 Lecturer’s evaluation:
 Reduced time spent on “preparatory” assignments
 Increased quality & depth of engagement during face-to-face interactions

 Indispensable combination of online activities with face-to-face
interactions to ensure quality feedback

 Reflection:
 Need to maximize students’ learning while ensuring that this does not take

place at the cost of our academic research
 Usefulness of blended learning in large classes highest when requiring

students’ independent reflection
 Applied until now for bachelor and master students, in the Humanities, Social

Science and Technological faculties
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