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Guidelines for web editors: 
Web pages for centres and sections 
at the Faculty of Engineering

The aim of these guidelines is to ensure a professional and consistent 
communication of research, innovation and education across the faculty’s 
units. This makes the site more user-friendly for cooperation partners and other 
external parties who are seeking information and contact with the units.

It is important that you focus on prioritising the description of research areas/
research programmes and the web pages on cooperation. 

These guidelines consist of 3 parts
Part 1 describes the 11 iitems in the right-hand navigation menu on centre and 
section pages. 
Part 2 provides some general remarks about the placement of centre and 
section pages, traffic and web organisation at the Faculty of Engineering.
Part 3 gives you tips for improving your webcommunication in terms of writing 
and search optimisation.

You’ll find a lot of examples in the first part of this document. Please use them 
as inspiration but remember that there are many other ways to set things up -  
so be creative and do what fits best to your unit.
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Navigation structure in Sitecore

You can advantageously build your centres/sections 
web pages by using the structure described below. By 
this, you ensure that we have a consistent and high 
quality of communication on all centre and section 
web pages.

Language
Parts of the web page (i.e., the home page, research 
areas/research programme, employees and contact in-
formation) must be in Danish and English, but subpa-
ges can be in both languages or in either Danish or 
English, depending on relevance for the target group. 

Navigation items in English and Danish, 
respectively
1. [Name of unit] (home page)
2. About the centre/section/ 
 Om centret/sektionen
3. Significant achievements/Markante resultater
4. Research areas/Forskningsområder
5. Research publications/ 
 Forskningspublikationer (link to PU:RE)
6. Research projects/Forskningsprojekter
7. PhD projects/Ph.d.-projekter (if relevant)
8. Education/Uddannelse
9. Cooperation/Samarbejde
10. Employees/Medarbejdere (drawn from HCM)
11. News/Nyheder
12. Contact/Kontakt

Example of navigation structure from SDU NanoSYD:

Please note that all items apart from PhD  
projects (7.) and Education (8.) are mandatory.

The order of the menu items should not be 
changed.
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1. [Name of unit] (home page)
On your unit’s home page, you need a short 
presentation of the unit. 

Since it is obligatory to have an about subpage, it is 
sufficient, if you only briefly describe on the unit front 
page what your centre or section is engaged in - e.g. as 
a teaser in the HeroBanner or a row teaser.

The reader will then find more information about your 
unit on the about subpage.
 
Write the presentation in an accessible language 
and explain clearly what your unit does. It is  
beneficial to include pictures and videos.

https://www.sdu.dk/en/forskning/sduuascenter

https://www.sdu.dk/en/forskning/sduuascenter
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2.  About the centre/section/ 
 Om centret/sektionen
This page provides more detailed information to the 
reader and is a good place to present your unit’s work 
and engagement in a broader context - e.g. that of the 
institute and/or faculty.

Write the presentation in an accessible language 
and explain clearly what your unit does. It is  
beneficial to include pictures and videos.

You can also provide more information about the 
team, a vision/mission statement or your research in 
the context of environmental and/or societal challen-
ges that we’re facing.

Mandatory links
To show which institute and faculty your unit be-
longs to, you need to link to these superordinate units 
on your about page. 

https://www.sdu.dk/da/forskning/c_nanosyd/about+nanosyd

https://www.sdu.dk/da/forskning/c_nanosyd/about+nanosyd
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3. Significant achievements/Markante 
resultater 
This subpage gives your centre/section the option to 
promote what they are particularly proud of. 

Typically, this will comprise highlights from the rest of 
the unit’s website, for instance publications, research 
activities and news from the home page.

Describe selected significant achievements/results in 
research, education and innovation in a precise way. 

The page is dynamic and you should continuously 
develop and update it. It is a good idea to link to other 
pages or subpages where the reader can find more in-
formation, e.g., subpages within research areas, cf. 3.

This can include

• significant publications in journals
• central research results or partial results
• award of external research grants/funding
• interesting cooperation with companies
• recognition and prizes, e.g., for teaching
• spin-off companies
• breakthroughs in research and/or innovation
• concrete results from commercialisation
• other key achievements, such as patents etc.

https://www.sdu.dk/en/forskning/sduuascenter/significant+achievements

https://www.sdu.dk/en/forskning/sduuascenter/significant+achievements
https://www.sdu.dk/en/forskning/sduuascenter/significant+achievements
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Significant achievements - subpage 
Begin this page with a presentation of the subject and 
the achievement reached. It is a good idea to insert 
film, pictures, press clippings and anything else that 
can create a dynamic page and emphasise/support the 
message.

https://www.sdu.dk/en/forskning/healthinformaticsandtechnology/significantachievements/robotrainerone
https://www.sdu.dk/en/forskning/healthinformaticsandtechnology/significantachievements

https://www.sdu.dk/en/forskning/healthinformaticsandtechnology/significantachievements
https://www.sdu.dk/en/forskning/healthinformaticsandtechnology/significantachievements/robotrainerone
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https://www.sdu.dk/en/forskning/c_nanosyd/markante+resultater/plasmonichybrids
https://www.sdu.dk/en/forskning/c_nanosyd/markante+resultater

https://www.sdu.dk/en/forskning/c_nanosyd/markante+resultater
https://www.sdu.dk/en/forskning/c_nanosyd/markante+resultater/plasmonichybrids
https://www.sdu.dk/en/forskning/c_nanosyd/markante+resultater/plasmonichybrids
https://www.sdu.dk/en/forskning/c_nanosyd/markante+resultater
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4. Research areas/Forskningsområder
On these pages, the unit provides more detailed 
information about its research. 

Present the overall research information clearly -  
with subheadings, shorter texts and illustrations, if 
available. You can use a list to link to specific  
subpages with further descriptions of each research 
area. 

https://www.sdu.dk/en/forskning/lifecycleengineering/researchareas

https://www.sdu.dk/en/forskning/lifecycleengineering/researchareas
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Example of research area sub page from SDU UAS Centre:

https://www.sdu.dk/en/forskning/sduuascenter/researchareas/control

Research areas - subpage
On the research subpage, you should elaborate and 
specify the research carried out by your unit within the 
field. Do this with text and possibly pictures showing, 
as a minimum

• a brief description of the research area/research 
programme

• examples of research results
• related research projects
• contact person

The information may, for example, be expanded with
• facilities
• selected projects/publications

Target the content at researchers/partners.

By default, provide the texts in both Danish and Eng-
lish, but prioritise the English version.

https://www.sdu.dk/en/forskning/sduuascenter/researchareas/control
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5. Research publications/Forsknings-
publikationer
It is of utmost importance that you link to Research 
publications in PU:RE. This is done via a special menu 
link-item.

Activities, presentations and talks
We recommend that activities, presentations and talks 
are entered under the individual researcher’s PU:RE 
profile under Activities, see example at the bottom on 
this page. 
This way, you can send links, and material can be 
found via Google search. 

https://www.sdu.dk/en/forskning/sduuascenter
https://portal.findresearcher.sdu.dk/da/organisations/sdu-dronecenter
https://portal.findresearcher.sdu.dk/en/persons/bertil-dorch/?relations=activities

http://findresearcher.sdu.dk/portal/en/persons/soeren-bertil-fabricius-dorch(da82eabd-45cb-46bf-b322-b68bb5f0294d)/activities.html?filter=
https://portal.findresearcher.sdu.dk/en/persons/bertil-dorch/?relations=activities
https://www.sdu.dk/en/forskning/sduuascenter
https://portal.findresearcher.sdu.dk/da/organisations/sdu-dronecenter
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6. Research projects/Forskningsprojekter
Here, you can list research projects with titles, short 
descriptions and links to detailed information on 
subpages or in PDF files etc.

To make sure that the list of projects is up to date, TEK 
Innovation and HoU must ensure that the project 
manager sets up a close connection with the web 
editor and the professional content responsible (VIP) 
via the following chain of communication: 

TEK Innovation
In connection with the start-up meeting for new pro- 
jects granted, TEK Innovation asks the project mana-
ger to contact the web editor for the creation of the 
project page.

HoU
In connection with new grants in the centre/section, 
the HoU asks the project managers to contact the 
Sitecore responsible web editor and the content  
manager VIP for the creation of the project page.

Research projects - subpage
It can be helpful to use a schematic layout for this page 
containing some (or all) of the following sections:

Background for the project: 
What’s the problem? 

Project objectives: 
The purpose of the project

Project details: 
Goes a bit technically in depth and/or what is 
SDU’s angle in the project

Future perspective:  
What are the future perspectives of the project? 

Example of research project pages from SDU UAS Centre and SDU NanoSYD:

https://www.sdu.dk/en/forskning/c_nanosyd/forskningsprojekter
https://www.sdu.dk/en/forskning/sduuascenter/researchprojects

https://www.sdu.dk/en/forskning/sduuascenter/researchprojects
https://www.sdu.dk/en/forskning/c_nanosyd/forskningsprojekter
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https://www.sdu.dk/en/forskning/technologyentrepreneurshipandinnovation/researchprojects/virladee

Example of research project subpage from the section Technology 
Entrepreneurship and Innovation - TEI:

Funded by:  
Which fund? 

Partners:  
Project partners are listed, preferably with links

Project period:  
e.g., January 2021 — December 2023

Link to external project page: 
If there is one

Contact at SDU: 
Name and link to business card.

https://www.sdu.dk/en/forskning/technologyentrepreneurshipandinnovation/researchprojects/virladee
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Research projects in PU:RE
It is also possible to link directly to a description in the 
project section in PU:RE. 

https://portal.findresearcher.sdu.dk/da/projects/medical-microtechnology

https://portal.findresearcher.sdu.dk/da/projects/medical-microtechnology
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7. PhD projects/Ph.d.-projekter 
(optional)
List your unit’s current and previous PhD projects on 
this page. 
 
It can be helpful to use a schematic layout, i.e., for 
both current and previous PhD projects, provide the

• name of the PhD student (potential link to 
electronic business  card in PU:RE)

• project title
• name og the supervisor
• summary of project

https://www.sdu.dk/en/forskning/nanooptics/phdprojects

https://www.sdu.dk/en/forskning/nanooptics/phdprojects


17

8. Education/Uddannelse (optional)
Place a description here of how the unit contributes 
to the engineering study programmes at SDU. Which 
competences and knowledge does the section  
provide?

You can also add a list  including links to the study 
programmes that the section unit participates in/con-
tributes knowledge to. If you do, set it up as follows:

The research unit contributes to the following study 
programmes

• Bachelor study programmes
• Master’s study programmes
• Other study programmes

https://www.sdu.dk/en/forskning/sdu+electrical+engineering/education

https://www.sdu.dk/en/forskning/sdu+electrical+engineering/education
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9. Cooperation/Samarbejde
Describe the cooperation opportunities offered 
by the unit here. How can companies or other 
institutions cooperate with the unit? What is the 
benefit? Whom should they contact?
Logos which exemplify existing cooperation with 
companies can be inserted at the bottom of the 
page. 

Please use testimonials from companies in 
prose or video form (if necessary, contact  
TEK Communication (Team Journalism) for  
help with testimonials. 
 
Link to Cooperation with industry (if applicable).

https://www.sdu.dk/en/forskning/lifecycleengineering/cooperation

https://sdunet.dk/en/enheder/fakulteter/teknik/organisation-administration/tekkommunikation
https://www.sdu.dk/en/samarbejde/industrisamarbejde
https://www.sdu.dk/en/forskning/lifecycleengineering/cooperation
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10. Employees/Medarbejdere (HCM)
You canautomatically draw a list of employees from 
HCM, cf. Medarbejderliste (HCM). cf. example 1.

https://www.sdu.dk/en/forskning/centre+for+industrial+elektronics/employees

Example 1: Centre for Industrial Electonics employees

https://sdunet.dk/-/media/files/secure/sdunet/vaerktoejer/support/kommunikationsredskaber/web/kom_i_gang/sitecore_vejledninger/medarbejderliste.pdf
https://www.sdu.dk/en/forskning/centre+for+industrial+elektronics/employees
https://www.sdu.dk/en/forskning/centre+for+industrial+elektronics/employees
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Alternatively, you can insert a schematic overview 
of employees with a picture of each person, contact 
information and links to the personal page in PU:RE, 
cf. example 2 (Simple Employee List). Note that this 
option is more time-consuming in relation to updates.

https://www.sdu.dk/en/om_sdu/fakulteterne/teknik/medarbejdere/fakultetsadministrationen

Example 2: The Faculty Administration

https://www.sdu.dk/en/om_sdu/fakulteterne/teknik/medarbejdere/fakultetsadministrationen
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11. News/Nyheder
This feature can help you to promote a new 
business cooperation, events, newly published 
articles etc. A news feed requires ongoing pro-
duction of new articles as well as large photos. 
If the unit cannot manage to have an own, 
local news feed, you must provide a news feed 
from the department/institute or the faculty 
on your unit pages.

News can be displayed as an automatic list of 
news items that is visible as a menu item in the 
menu on the right-hand side.

Having a list of news enables you to embed 
the latest news automatically on i.e., the front 
page.

https://www.sdu.dk/en/forskning/mechatronics

https://www.sdu.dk/en/forskning/mechatronics
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12. Contact/Kontakt
Show the web page visitor whom to contact:

• Unit leader (name, contact info and picture -  
with link to PU:RE)

• Other contact persons (name, contact info and 
picture - with link to PU:RE)

https://www.sdu.dk/en/forskning/nanooptics/contact

https://www.sdu.dk/en/forskning/nanooptics/contact
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Placement of centre and 
section pages, traffic and 
web organisation at the 
Faculty of Engineering
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Placement of web pages for sections 
and centres
Each section and centre has its own site which is 
placed independently of departments and faculties. 
Centres and section pages are found below the  
overall menu item named Research. 

https://www.sdu.dk/en/forskning

https://www.sdu.dk/da/forskning
https://www.sdu.dk/en/forskning
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Many paths are leading traffic your way
From the page Research at SDU, many ways lead to 
a section or centre site. On this page it is possible to 
search via name/keyword or by selecting a category.  

On the department site, the menu item Centres and Se-
ctions contains a presentation that links to the depart-
ment’s sections and centres, respectively. 

https://www.sdu.dk/en/om_sdu/institutter_centre/ime-mekanik-elektronik/centre-sektioner

Example (from the Department of Mechanical and Electrical Engineering):

https://www.sdu.dk/en/forskning
https://www.sdu.dk/en/om_sdu/institutter_centre/ime-mekanik-elektronik/centre-sektioner
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On the faculty site, the menu item Department/ 
Institutes, Centres and  Sections also contains a pre-
sentation that links to the departments’ sections and 
centres, respectively.

https://www.sdu.dk/en/om_sdu/fakulteterne/teknik/institutter_og_centre

Example from the faculty site:

https://www.sdu.dk/en/om_sdu/fakulteterne/teknik/institutter_og_centre
https://www.sdu.dk/en/om_sdu/fakulteterne/teknik/institutter_og_centre
https://www.sdu.dk/en/om_sdu/fakulteterne/teknik/institutter_og_centre
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Research at the Faculty of Engineering is another pos-
sible tread stone to enter your centre and/or section 
site. This page contains a list of research areas and 
different research themes that consist of an assembly 
of relevant links. Links that are leading to specific re-
search area/research programme descriptions placed 
at a sections or centre website.

Other traffic sources can be search engines such as 
Google, direct traffic through short URLs and links 
in material/emails /email signatures, as well as links 
from other websites.

Who’s accountable?
The Sitecore editor, the professional content responsi-
ble (VIP) and the Heads of Unit (HoU) are accountable 
for the site. 

The overall responsibility for coordination with Cen-
tral Administration, implementation of inter-faculty 
web approaches and support for the sections lies with 
the faculty’s web coordinator.

Take a closer look at the paragraph Web organisation 
at the Faculty of Engineering for a complete overview of 
Sitecore editors and content providers.

https://www.sdu.dk/en/om_sdu/fakulteterne/teknik/forskning
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References, links etc. on all web pages
It is recommended that spot boxes, link lists, front- 
page media boxes, related articles or other appropri- 
ate Sitecore components are set up with texts, links to 
subjects, articles, subpages, contact persons etc. which 
are to be promoted. 

At the bottom of the pages, links can similarly be in-
serted to Related content (with or without pictures) as 
well as links to See also.

Please find more tips and recommendations  about 
web communication in the section How to improve 
your web communication.

https://www.sdu.dk/en/forskning/sduuascenter

Example: Use of the components LinkList, Frontpage Media Box and RelatedArticle.

https://www.sdu.dk/en/forskning/sduuascenter
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Web organisation at the Faculty of 
Engineering
The web organisation at the Faculty of Engineering 
must ensure that new features and guidelines are 
implemented in the best possible manner and that the 
pages are always up to date with the latest research 
information available. 

Sitecore editors at the faculty and departments/institutes
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Sitecore editors at the centres and sections
To ensure that new features and guidelines are imple-
mented in the best possible way and that the pages are 
always up to date with the latest research information 
available, the accountability is divided between a 
Sitecore accountable editor (SC) and a professional 
content responsible (VIP) at the centre and sections 
level.

Sitecore accountable editors (SC)
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Professional content responsible (VIP)
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Improve your  
web communication

How to improve your web communication

Here you will find tips about

1. Web communication
2. Search optimisation

1. Tips for web communication
Starting point: Communication - including research communication - at 
sdu.dk is about communicating what we/the unit can do, who the unit is and 
what the unit has to offer. We want to give the user relevant and targeted infor-
mation as well as establish a contact (call to action). The website is the unit’s 
external face.

About user behaviour
• Many people access the website with smartphones or tablets, which 

increases the need for clarity
• They scan/skim the text
• They focus on individual words, links and sentences
• They are task-oriented and look for something specific 

(not entertainment)
• They do not have problems with scrolling

You should therefore reduce the amount of information the users will be met 
with so that they easily can find the information they are looking for.

Focus on 3 areas
a. Structure/design
b. Tone
c. Form

a. Structure/design: Help the user by providing clear signals
• Place the most essential information first (the inverted pyramid)
• Clearly prioritise your content on the home page. It  makes it easier for the 

user to navigate
• Use headings and subheadings
• Create paragraphs of three lines
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• Provide one main point per paragraph
• Use bullet points (most important first)
• Use references to more detailed information on other pages
• Use boxes on the right hand side to highlight relevant topics - this also 

makes the page more dynamic on the PC version.

b. Tone
• Limit use of adjectives (describing words)
• Provide objectiveinformation
• Focus on the user’s needs and task
• Be precise and succinct
• Limit use of punchlines, metaphors, etc.
• Omit all redundant information
• Spell correctly. We use British English at SDU, unless your academic peers 

require American English in research texts.

Consequently, the text will appear professional, relevant and serious - and  
provides the users with the concrete information they are looking for.

c. Form
How to make your writing scan well:

• Write short sentences
• Limit paragraphs to three lines
• Highlight important words (not whole sentences)
• Use unambiguous headings
• Use everyday words (avoid unnecessary jargon and foreign words)
• Use active verb constructions (avoid passive constructions)
• Use numbers instead of letters (47 instead of forty-seven)
• Use bullet points instead of paragraphs and give your sentences the same 

syntax structure (as in this list, for example)
• Limit lists to between three and seven points
• Do not use more than two standards of lists and headings
• Use descriptive link text (so that the user knows where the link leads to)

... and remember film, pictures and illustrations. 
They make the text easier to read and attract the users’ attention.

2. Tips for search optimisation
There are basically two ways in which we can ensure that we rank highly in 
Google:

1. Links from other sites
2. Use of words

Start with keywords
Start by identifying keywords or phrases for your site’s content for every  
web page. What is central? For example, it could be a research area such as en-
vironmental technology and research or the unit’s name.
 
1. Links from external cooperation partners to our website
To appear at the top of Google searches, it is paramount that other websites link 
to the website you want to have at the top of searches. It is also important that 
they link using the words you identify as keywords.

Everything helps
The more links that come from external websites to sdu.dk, the better our ran-
king as a collective website, i.e., the better our placement in Google. This way 
you help both your own pages and the whole of sdu.dk.

2. Use of words
Keywords are central when it comes to text content. It is therefore important 
that these words appear on the page - and preferably several times. And ideally 
in the heading or teaser, as this tells Google that these words are particularly 
important and relevant. It is of the utmost importance that you fill out the Meta 
data section in Sitecore for every page. 

The Title meta-tag 
The title is the most important of the meta tags. Try to use the keyword at least 
once in the title. 
Also, it’s not just important for your ranking; it also has the biggest impact on 
your Click Thru Rate (CTR). The text you put in the title will appear as the link 
text in your Google listing – the bit that people will read first and click on. Think 
of it as an ad headline – the better it is, the more people will click on it.
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The Description meta-tag

The search engines pay some attention to this text when identifying your site’s 
subject material, so make sure you include your keyword at least once in the 
description. 

Also, most search engines use this text as their description of your site (i.e., 
it’s the site snapshot that follows your link in the search results). Make sure it’s 
informative and compelling. Think of it as the copy for an ad.

Meta descriptions can technically be any length, but Google generally truncates 
snippets to ~155-160 characters. It’s best to keep meta descriptions long enough 
to be  sufficiently descriptive, so descriptions between 50 and 160 characters 
are recommended. Keep in mind that the optimal length will vary depending on 
the situation, and your primary goal should be to provide value and drive clicks.

For more information and support
Head of TEK Communication 
Jane Thoning Callesen, jtca@tek.sdu.dk 

Web coordinator 
Torsten Bo Hansen, torstenbo@tek.sdu.dk 

Communication officer (web text support) 
Zora Rubahn, zora@tek.sdu.dk

Questions regarding PU:RE 
puresupport@bib.sdu.dk

TEK Communication, 2-2022
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